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The School of Communication has reviewed the course: English 3011.02, Social Media Rhetoric

The syllabus does not provide full citations for the readings and there is some overlap with some of our courses.
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Syllabus: English 3011.02 

Social Media Rhetoric

English 3011.02	Dr. Daniel Keller

Ohio State University	email

Semester/Year	phone

Days/Times	Office:

Course Location	Office Hours:





Course description and goals:

This course examines the everyday rhetoric of social media, focusing on how people use social media to engage in the public sphere. On these platforms, people form communities and can encounter different political, cultural, and global communities. People use social media to engage in public discourse in various ways: they spread news and different perspectives, create attention for important causes, argue about social issues and matters of justice, make others aware of different lived experiences, and move others toward change. These are all important ways that people enact and form different understandings of citizenship.

We will do the following:

· Examine common claims about social media, considering them as we create informed viewpoints about social media, its effects, and our relationship to it as citizens.

· Explore social media platforms: how they have emerged and changed, how their designs influence our uses, and how we work within and resist those designs.

· Study how matters of justice are framed by social media, examining how “real world” justice gets discussed on social media and how just/unjust behavior on social media raises ethical questions (e.g., censorship, harassment, threats, doxing, shaming, mobbing).

· Study how social media platforms enable and limit diversity and inclusion.

· Examine how social media platforms work, how messages spread, and how rhetorical practices differ across the platforms.

· Explore how social media is connected to notions of citizenship, the public sphere, and structures of power. An important thread involves examining how social media challenges traditional senses of things like audiences, private/public distinctions, media gatekeepers, and news and reliable sources of information.

The course aims to help students become more critical, ethical readers and writers who can theorize their relationship to social media. By the end of the course, students should be more aware of their rhetorical choices as citizens engaging in the public sphere through social media.
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Required Texts: All readings will be available on Carmen. Some are open-access materials on the web; others are available through university databases, which I will link to on Carmen. Bring them to class in an easily accessible format.





Goals & Outcomes for General Education Curriculum



		General Expectations for All Themes



		Goals

		Expected Learning Outcomes

		Related Course Content



		1:  Successful students will analyze an important topic or idea at a more advanced and in-depth level than the foundations.





		Successful students are able to



1.1  Engage in critical and logical thinking about the topic or idea of the theme.

		In this course, students will …



1.1  Analyze how social media is connected to notions of citizenship, the public sphere, and structures of power. .



		

		1.2  Engage in an advanced, in-depth, scholarly exploration of the topic or idea of the theme.

		1.2  Engage in the advanced study of  social media, its effects, and our relationship to it as citizens   



		2.  Successful students will integrate approaches to the theme by making
connections to out-of-classroom experiences with academic knowledge or across disciplines
and/or to work they have done in previous classes and that they anticipate doing in future.

		2.1 Identify, describe, and synthesize approaches or experiences as they apply to the theme.



		2.1.   Explain how social media is connected to and challenges traditional notions of citizenship and the public sphere, considering issues of inclusivity, diversity, equity, justice, informed publics, and social change.





		

		2.2 Demonstrate a developing sense of self as a learner through reflection, self-assessment, and
creative work, building on prior experiences to respond to new and challenging contexts.

		2.2.  Become more critical, ethical readers and writers who can theorize their relationship to social media.







		Theme: Citizenship for a Just and Diverse World



		Goals

		Expected Learning Outcomes

		Related Course Content



		1: Successful students will explore and analyze a range of perspectives on citizenship, across local, national, and global, and apply the knowledge, skills, and dispositions that constitute it. 

		Successful students are able to



1.1 Describe and analyze a range of perspectives on what constitutes citizenship and how it differs across political, cultural, global, and/or historical communities.

		In this course, students will …



1.1 Describe and analyze how citizenship is constructed by different political, cultural, and global communities on social media.



		

		1.2 Identify, reflect on, and apply the knowledge, skills and dispositions required for intercultural competence as a global citizen.

		1.2  Examine how social media enables and limits ways of being an interculturally competent global citizen; study how to be a responsible citizen on social media.



		2. Successful students will examine notions of justice amidst difference and analyze and critique how these interact with historically and socially constructed ideas of citizenship and membership within societies.

		2.1 Examine, critique, and evaluate various expressions and implications of diversity, equity, inclusion, and a variety of lived experiences. 

		2.1 tudy how diversity, equity, and inclusion can be enabled, limited, and articulated through social media platforms and the rhetoric of users.  



		

		2.2 Analyze and critique the intersection of concepts of justice, difference, citizenship, and how these interact with cultural traditions, structures of power and/or advocacy for social change.

		2.2 Study how social media reinforces and challenges power structures; how social media platforms and users frame concepts of justice, difference, and citizenship









In units designed around these goals, students will read about and discuss related issues. Students will write about them through reading responses and in-class writing, and they will have opportunities for more extended thinking with unit reflections, two essays, as well as a final essay project that involves research. This course has been designed so that the learning outcomes for technological literacy are woven into the learning outcomes for citizenship for a just and diverse world. For instance, learning about the influential nature of social media platform design is part of the knowledge, skills, and dispositions for participating as a citizen through social media. Learning rhetorical theories about how social media can be used to influence public discourse then calls for critical awareness of ethical implications. Learning about the relationship between technology and society is part of learning about how social media can both reinforce and challenge structures of power. 



Through such work, students should be able to do the following:

· Explain how rhetorical choices on social media are influenced by platform design and connected to ethical concerns; explain how they can become more responsible users of rhetoric on social media

· Explain how social media platforms have emerged and changed, how they are part of a media ecosystem, and how they both reinforce and challenge power structures.

· Explain how social media offers opportunities to communicate and understand difference, to form connections and communities.

· Explain how social media platforms enable and limit diversity and inclusion.

· Explain how social media is connected to and challenges traditional notions of citizenship and the public sphere, considering issues of inclusivity, diversity, equity, justice, informed publics, and social change.

· Ask important questions, discuss, and write informed, critical essays about how citizens engage in public discourse through social media.



Communication and Expectations



Best options for contacting me: Use Carmen Inbox or email keller.507@osu.edu: I will do my best to respond within 24 hours, M-F between 9 am and 5 pm. I rarely check email evenings or weekends, so please take that into account when trying to contact me. I will also hold office hours 	. If those times do not work for you, then contact me to set up an appointment.

Please know that office hours are not just reserved for questions and confusion. If you are interested in course topics and want to talk more, I’m delighted to do so. If you want to learn more about the English major or about college in general, I’m equally happy to talk about those subjects.



Expectations: This course is about social media, and I welcome you to bring your experiences, knowledge, and enthusiasm. We will read and write a lot about this topic. Much of that writing (reading responses, in-class writing) will be informal and low- stakes. The more formal writing is still connected to your experiences and interests. I will bring my personal experiences as well as my expertise in rhetoric, literacy, and digital media. The readings and topics will challenge some of our common viewpoints on social media. This course is an opportunity to take this everyday experience and see it in new ways.



Some of the reading for this course will be difficult, but I will help by pointing you to the most important aspects and by guiding you through dense parts of the readings. Doing the reading will be crucial for the reading responses and the essays you will write.



Required Work:

Reading responses: 20%

These are due in Carmen the night before we discuss readings in class. I will post more details for this assignment on Carmen, but here are the basics: Write about what surprised or interested you in the reading; select a short passage (more than 2 sentences) to respond to in some way (build on, ask questions about, make connections). Response lengths will tend to be about half a page. These reading responses will guide our discussion in class. I will often provide writing prompts to steer your considerations toward citizenship and tech literacy. Throughout the semester, I will give guidance on how to improve these responses. You are allowed to skip four reading responses without penalty.

In-class writing: 10%

Writing is an excellent way to generate and explore ideas. We will definitely use in-class writing at the beginning of the course to see what you know in relation to the course outcomes and for me to learn about your social media experiences. And we will write at various times to develop our thoughts and to benefit class discussion: nearly everyone has something to say if given time to think about it. Think of this like a participation grade.

Unit Reflections: 10%

The course has 6 units: (1) rhetoric about social media; (2) how platforms shape rhetorical choices and experiences; (3) how platforms enable and limit inclusivity and diversity; (4) rhetorical options and ethical obligations; (5) how social media rhetoric circulates; and (6) social media as public sphere.

At the end of each unit, I will give you prompts for reflecting on what you learned that unit. These will ask you to explain your before/after thinking and how it was influenced by significant readings and in-class activities. Because each unit was designed to fulfill aspects of the Expected Learning Outcomes for “Citizenship for a Just and Diverse World,” and technological literacy, the prompts will also ask you to write about those relevant aspects.

Why do I assign unit reflections? It’s a way of slowing down and looking back. It’s a way of making connections within and between units. It’s also a way of developing ideas that may turn into your final project. [at least 1.5 pages]

Essay 1: 10%

This essay draws upon what we learn in Unit 2. It will involve an analysis of how platforms shape rhetorical choices and how rhetors work within and against platform design. It will involve an explanation of why this knowledge matters for citizens engaging in public discourse on social media. You will draw on relevant readings, observations of social media texts, and your own experiences. [3 pages]



Essay 2: 20%

This essay allows you to choose a topic that weaves together concepts and concerns learned across Units 2-4. In-class writings and class discussions will help you narrow the topic. For instance, you might consider writing about examples that offer clear boundaries of just/unjust behavior in relation to shaming/mobbing; or examples of when social media rhetors worked around algorithms to spread awareness of different lived experiences. As with Essay #1, this will draw on relevant readings, observations of social media platforms/practices, and your own experiences. [5 pages]

Final Project: 30%

The final project asks you to select a topic inspired by Units 5-6 and that also draws on relevant material from the previous units. You will do research to find more sources that help you understand the topic better. Then, you will write an essay that acts like an explainer for a general audience: Why does this topic matter? What’s at stake? How should people view the topic, and what should they do about it as citizens on social media? [8 pages]

Grading Scale:

		A

		100-93

		B+

		89-87

		C+

		79-77

		D+

		69-67



		A-

		92-90

		B

		86-83

		C

		76-73

		D

		66-60



		

		

		B-

		82-80

		C-

		72-70

		

		







Course Policies, Academic Integrity, and Behavior

Tone and civility: Let's maintain a supportive learning community where everyone feels safe and where people can disagree amicably. Critique ideas, not people. Remember that tone is hard to read on screen, so let's be generous with both our writing and reading: try to avoid a rude tone, and try to not read a rude tone where there may not be one. To truly learn from each other, we need to listen and be respectful in our interactions with each other.



Attendance: The discussion-based, collaborative nature of this class makes attendance very important. Much of what you’ll learn will grow out of class conversations or will be presented in class. Because attendance is important, we will adhere to the following attendance policy: once you accumulate 3 unexcused absences (only absences for documented illnesses, family tragedies, religious observances, or documented university-related travel will be excused), your final grade will be lowered by one-third of a letter grade (for example, from a B to a B-); each subsequent unexcused absence will lower your final grade by another third.



Late Work Policy: It may not seem like much to ask me to re-open a closed assignment, but imagine that you're the fifth person to do so. Late work is inconvenient for how I plan my grading/responding time. I also understand that things happen. I'm trying to balance being understanding with keeping everyone on track and maintaining my ability to teach and grade well. Having said all that, here’s what you should know:



· For major assignments (unit reflections, essays), everyone gets a 2-day grace period for turning it in late. After that grace period, I deduct 5 points each day it is late.

· Reading responses cannot be submitted late. Our class discussions are built on those responses.



Academic Honesty: It is the responsibility of the Committee on Academic Misconduct to investigate or establish procedures for the investigation of all reported cases of student academic misconduct. The term “academic misconduct” includes all forms of student academic misconduct wherever committed; illustrated by, but not limited to, cases of plagiarism and dishonest practices in connection with examinations. Instructors shall report all instances of alleged academic misconduct to the committee (Faculty Rule 3335-5-487). For additional information, see the Code of Student Conduct http://studentlife.osu.edu/csc/.





Resources and Support

Technology Support: For help with your password, university email, CarmenCanvas, or any other technology issues, questions or requests, contact the IT Service Desk, which offers 24-hour support, seven days a week.

Self-service and chat: go.osu.edu/it phone: 614-688-4357 (HELP) email: servicedesk@osu.edu

Writing Support: The Writer’s Studio is an academic support service available to all students. Writing tutors are available for one-to-one tutorials in Warner 210, as are laptops, style manuals, and other assistance. Drop-ins are welcome, or you can call 366- 9411. Visit them directly or check out their helpful website

at http://newark.osu.edu/students/student-life/the-writers-studio/

Disability Services: The University strives to make all learning experiences as accessible as possible. If you anticipate or experience academic barriers based on your disability (including mental health, chronic or temporary medical conditions), please let me know immediately so that we can privately discuss options. To establish reasonable accommodations, I may request that you register with Student Life Disability Services. After registration, make arrangements with me as soon as possible to discuss your accommodations so that they may be implemented in a timely fashion. SLDS contact information: Warner 226 (740) 366-9441, http://newark.osu.edu/students/student-life/disability- services.html



Schedule

· Readings should be completed before class on the days they are listed.

· I reserve the right to make changes to this schedule and to the entire syllabus to meet the needs of the class; I will announce changes in class and also post them on Carmen.



Unit 1: Rhetoric about social media

In this unit, we will question common claims made about social media (“it isn’t real life,” “it’s narcissistic,” “platforms are biased/neutral,” and so on). This is important because how we perceive social media influences how we use it and see ourselves in relation to it. We will form nuanced viewpoints that will help us navigate the course content.

Week 1

Jan 6: Introduction to the Course. Consider definitions of social media, rhetoric, citizenship, and community.



Jan 8: “Pushing Back on the Rhetoric of ‘Real Life’” by Jordan Frith (12 pages); “The IRL Fetish” by Nathan Jurgenson (8 pages).



Week 2

Jan 14: “What Does the Selfie Say? Investigating a Global Phenomenon” by

Theresa M. Senft and Nancy K. Baym (17 pages). Visit the Selfiecity website and read the Imageplots and Findings sections (2 pages).

Jan 16: “The Urge to Share News of Our Lives is Neither New nor Narcissistic” by Lee Humphreys (3 pages); “The Myth of Platform Neutrality” by Anupam Chander and Vivek Krishnamurthy (17 pages).

Unit 2: How platforms shape rhetorical choices and experiences

Our rhetorical choices and experiences are shaped by platform design: by interfaces, templates, algorithms, and other features. We will explore these features and learn how rhetors work within, around, and against these designs.

Week 3

Jan 21: “The Rhetorical Template” by John Gallagher (11 pages); “Twitter’s New Order” by Will Oremus (7 pages). Essay #1 assigned.



Jan 23: “People Aren’t Meant to Talk This Much” by Ian Bogost (11 pages); “How TikTok Holds Our Attention” by Jia Tolentino (13 pages).



Week 4



Jan 28: “Algorithmic Circulation: How Content Creators Navigate the Effects of Algorithms on Their Work” by Angela Glotfelter (14 pages); “The Right-time Web: Theorizing the Kairologic of Algorithmic Media” by Taina Bucher (19 pages)



Jan 30: “Gaming Reddit’s Algorithm: r/the donald, Amplification, and the Rhetoric of Sorting” by Ryan P. Shepherd (14 pages). In-class work on Essay #1.



Unit 3: How platforms enable and limit inclusivity and diversity



Platform design also influences issues of inclusivity, diversity, and equity. We will learn how rhetors work within, around, and against these designs to promote their sense of community.



Week 5



Feb 4: “Twitter Made Us Better” by Sarah J. Jackson (4 pages); “The Truth about Black Twitter” by Donovan X. Ramsey (8 pages); “Authenticity on ‘Black Twitter’: Reading Racial Performance and Social Networking” by Raven S. Marah (15 pages).

Feb 6: “‘I Click and Post and Breathe, Waiting for Others to See What I See’: On #FeministSelfies, Outfit Photos, and Networked Vanity” by Minh-Ha T. Pham (18 pages); “Feeling Asian Together: Coping With #COVIDRacism on Subtle Asian Traits” by Crystal Abidin and Jing Zeng (9 pages)

Essay #1 due before Week 6



Week 6



Feb 11: “TikTok’s Digital Eugenics: Challenging Ableism and Algorithmic Erasure Through Disability Activism” by Jennifer Sage Rauchberg (10 pages); “TikTok and the Evolution of Digital Blackface” by Jason Parham (16 pages)

Feb 13: “Indigenous Interfaces” by Kristin Arola (14 pages); “Invisible Censorship: TikTok Told Moderators to Suppress Posts by ‘Ugly’ People and the Poor to Attract New Users” by Sam Biddle, Paulo Victor Ribeiro, and Tatiana Dias (17 pages).

Unit 4: Ethics

Should platforms limit speech? How should rhetors engage each other? Practices such as anonymity, harassment, threats, doxing, shaming, and mobbing have challenged platforms and rhetors with how to respond.



Week 7

Feb 18: “How Not to be a Troll: Practicing Rhetorical Technofeminism in Online Comments” by Kaitlin Clinnin and Katie Manthey (10 pages). “Hate Speech on Social Media: Global Comparisons” by Zachary Laub (8 pages). Essay #2 assigned.

Feb 20: “When Online Shaming Goes Too Far” by Jon Ronson (17 minute TED Talk); “The Politics of Digital Shaming” by Rita Koganzon (15 pages).





Week 8

Feb 25: “Disgust, Distributed: Virtual Public Shaming as Epideictic Assemblage” by Jodie Nicotra (14 pages); “Cancel Culture is Chaotic Good” by Chi Luu (12 pages)

Feb 27: “DRAG THEM: A brief etymology of so-called ‘cancel culture’” by Meredith D. Clark (5 pages); “What’s Shame Got to Do With It?” by Tressie McMillan Cottom” (3 pages) and “Why We Can’t Stop Fighting about Cancel Culture” by Aja Romano (13 pages)

Unit 5: How social media rhetoric circulates

To use social media in advanced ways, rhetors should understand how platforms have emerged and changed, how they compete with each other and respond to users’ concerns and demands, and how they work within a media ecosystem.

Week 9

Mar 3: “intro” and “velocity” sections of “Composing for Recomposition: Rhetorical Velocity and Delivery” (5 pages); “Remixing and Reconsidering Rhetorical Velocity” by Jim Ridolfo and Dànielle Nicole DeVoss (9 pages). In-class work on Essay #2.

Mar 5: “Circulation Gatekeepers: Unbundling the Platform Politics of YouTube’s Content ID” by Dustin Edwards (14 pages). In-class work on Essay #2.

Essay #2 due before Spring Break Spring Break. No class.

Week 10

Mar 17: “Rhetorical Exhaustion & the Ethics of Amplification” by Jonathan L. Bradshaw (14 pages).

Mar 19: “Disinformation by Design: The Use of Evidence Collages and Platform Filtering in a Media Manipulation Campaign” by P.M. Krafft and Joan Donovan (20 pages); “Disinformation’s Spread: Bots, Trolls and All of Us” by Kate Starbird (4 pages). Final Project assigned.



Unit 6: Public spheres

Social media opens new challenges and opportunities with multiple audiences and publics: challenges to traditional senses of privacy, reliable information, and media gatekeepers; and opportunities to communicate and understand difference, to form connections and communities, and to promote justice and social change.

Week 11

Mar 24: “I Tweet Honestly, I Tweet Passionately: Twitter Users, Context Collapse, and the Imagined Audience” by Alice E. Marwick and danah boyd (18 pages); “Finsta vs. Rinsta” by Taylor Lorenz (12 pages).

Mar 26: “When Memes Infiltrate the Physical World” by An Xiao Mina (8 pages); “Black Memes Matter: #LivingWhileBlack With Becky and Karen” by Apryl Williams (11 pages).

Week 12

Mar 31: “Ben Franklin, the Post Office, and the Digital Public Sphere” by Ethan Zuckerman (15 pages)

Apr 2: “Social Media as a Public Values Sphere” by Parker and Bozeman (13 pages)

Week 13

Apr 7: “How Social Justice Slideshows Took Over Instagram by Terry Nguyen (9 pages); “Butterfly Attack: The Origins of Fake Antifa Social Media Accounts” by Erin Gallagher (13 pages). Select one tactic to read from the Case Studies portion

of the Media Manipulation Casebook site—many of them involve social media. Apr 9: “Affective Rhetoric in China’s Internet Culture” by James P. Zappen (8 pages). Week 14

Apr 14: We will revisit two earlier readings (selected by class vote) and make connections with this unit. We will also do in-class work to prepare for the Final Project.

Apr 16: Last day. Look back at what we learned. In-class work on Final Project (due

	).



